
Budget vs. actual — FY2025-26 (Nov) marketing budget
FY2025-26 (Nov) (2025-11-01 to 2026-10-31) · pace as of 2026-10-27 · 1 revision(s)

Totals (dollars)

Original plan Current plan Committed Actual Remaining

878.00 909.00 0.00 930.51 -21.51

By line

Line Original Current Committed Actual Remaining Pace

Door hanger · sprinkler-repair 221.00 221.00 0.00 210.35 10.65 on pace (-5%)

Door hanger 302.00 302.00 0.00 287.35 14.65 on pace (-5%)

Eddm 312.00 343.00 0.00 390.12 -47.12 over (+14%)

Nextdoor 42.00 42.00 0.00 40.00 2.00 on pace (-5%)

Email 0.00 0.00 0.00 1.79 -1.79 over

Text 1.00 1.00 0.00 0.90 0.10 on pace
(-10%)

By fiscal quarter

Q1 Q2 Q3 Q4

Planned 85.00 372.00 43.00 409.00

Committed 0.00 0.00 0.00 0.00

Actual 81.16 398.99 41.28 409.08

Remaining 3.84 -26.99 1.72 -0.08

Owner hours

Planned Committed Actual Remaining

26.8 0.0 24.8 2.0

Simulated spend. Remaining = current plan - committed - actual. Pace compares spend with the plan for the fiscal months due by the as-of date.


